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5 Step Process

Laying down the foundation, Website and Branding
Content Marketing

Dog Food — Drinking our own Champagne

Amplify - Paid for online marketing (PPC, Native Content)
Analyse and Optimise
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altocloud
Laying down the Foundation
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Connect with your Digital Customers

Altocloud connects your business with the right customers at the right time
in their journey - improving conversions and enhancing customer experience.

AAE — nterprise 2015
Gartner. 2015 Aragon Research n%ﬂ'gsgtion GET STARTED
CoolVendor 2014 HOT VENDOR SHOWCASE

WINNER

Altocloud is predictive communications software that WHO WE WORK WITH

uses analytics to make voice, video, chat and content
interactions hetter




altocloud
Laying down the Foundation

e People were confused when they came
onto our site so reviewed our branding in
full.

e Clear statement on the homepage above
the line. Each character represents an

C:EJJ o ¢O g aspect of our product and our new logo
1 == O] I will animate very well.

Qlt C|0Ud ABOUT PRODUCT PRICING BLOG CONTACTUS

Connect with your Digital Customers e Clear call to action ‘Get Started’
i: It?irjiﬂrcn‘:;nf f:\spl:zarrgucst‘):(\elsesr:;tnr‘st::dneg:rfacnucslﬁ;n;irsst:rtnt:fer)l(?:z:|2nmcee . Curre ntly Working On an anima‘te d Video
for our homepage to explain our software

in under 60 seconds.

e Result to date: Improved sign ups, 10%
and improved bounce rate, 60% to 45%.



Content Marketing

o Why Content Marketin

Start Up with a modest
Into paid for advertising

Content Marketing Is a
knowledge leaders in t

Think of search engine
fresh quality content —
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ABOUT PRODUCT

30.000 feet
By Colm Hally | Movember 20, 2015

If you've heard about Altocloud, you've probably
heard mention of our scalable data analytics
platform. Today, I'd like to delve a little deeper into
our infrastructure, providing some background on
the microservices architecture and Apache Spark
deployment that allows us to deliver realtime
analytics at scale.

Read Maore =

Improve Marketo campaigns with
Altocloud's proactive engagement
By Ismael Rivera | Movernber 12, 2015

Marketo is one of the leading marketing
automation solutions on the market. Marketo
offers a set of powerful tools for automated
campaigns, allowing for better prospect profiling
and streamlining of the sales process.

Read More =

The Atomization of Big Data
By Joe Smiyth, CTO | October 19, 2015

Big Data s everywhera - from business to
healthcare and science, what was once rare is now
ubiquitous. But drowning a problem in an ocean of
data does not selve the problem. However, the
Atomization of Big Data - taking data back to the
specific individual - can provide actionable insights
and provide context that can aid in the application

of thage ingights

altocloud

PRICING BLOG CONTACTUS

maricka@galwaymarketing.ie
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Analytics (13)

Marketing (9)

Customer Experience (8)
Predictive Communications (8)
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see all

RECENT ARTICLES

Altocloud's Infrastructure from
30,000 feet

Improve Marketo campaigns
with Altocloud's proactive
engagement

The Atomization of Big Data

POPULAR ARTICLES

Four Steps - Using Data
Analytics in Customer Service
Solutions

How to Personalize Customer
Journeys with Predictive
Analytics

Contextual Communication -
Altocloud and Cisco Context
Service




altocloud
Drinking Our Own Champagne

e Using our own product (dog
fooding) to cover all aspects
of the customer journey
online.

e We use Altocloud to fill in the
gaps that other online
marketing tools don't fill.

e The biggest gap being how
we deal with customers when
they are live on our website.
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Drinking Our Own Champagne

Relative probability
of qualification

The Half-life of an online lead.

e Leads get old fast.

80 _ —

o | e A study by Harvard Business

- HotZone Review showed that
firms that tried to contact potential
customers within an hour of

60 _|

50 | —

“w receiving a query were nearly seven
0 | times as likely to qualify the lead.
20 |

0 - e Lesson: Do not underestimate the
0 value of customers live on your
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Age of leads (hours)


https://hbr.org/2011/03/the-short-life-of-online-sales-leads/ar/1
https://hbr.org/2011/03/the-short-life-of-online-sales-leads/ar/1

altocloud
Drinking Our Own Champagne

When they are online, live on your website — do you have a plan in
place to make sure all the questions are answered.

: Canyou help me? : What's different about : Howmuch? How
: : you? : long? And When?

AWARENESS COMSIDERATION INTEREST

 What do you do?
: e i Areyou the best

i value for me?



altocloud
Drinking Our Own Champagne

When they are online, live on your website — do you have a plan in
place to make sure all the questions are answered.

Lines between offline and online shopping experiences

are blurring

Research online and
| buy products online | . 1 7%

Visit a store first, and
then purchase online

32%

Research online visit store

to view product, then
5 1 % return online to purchase

Research online and g P N
visit store to i |

| purchase




altocloud
Drinking Our Own Champagne

Altocloud | Edit Action Map x Altocloud | Livenow
i | @ https:/japp.altocloud.com/agent/livenow/

Customer Analytics
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Live Now

Bob Doe ~
Busy

Active conversations

Persona matches
NAME BROWSING PAGE VIEWS
® Unknown

Maricka Burke-Keogh
Quote Details

ONLINE | LAST ACTIVE VISITS  ORGANIZATION
5 1 min | 4

LOCATION
E 1 Colaiste na hOllscoille, Gaillimh
N

Gaillimh, Ireland

Waiting




altocloud
Drinking Our Own Champagne Scheduled Call Back

aud

m " Quote Details x

€« C' f [J alto-universal.com/?license=05g7590&zipCode=0000#quote-details Q vy

o INFORMATION Make: BMW
Model: 320

1 SE (150) Manual 4dr

Add another driver Add driver Style:

Engine Size: | From1.0t0 1.9 ¢

Add a penalty point Add points

Annual Miles
Add non Motor Conviction Add NMC Travelled:

Add a Claim/Accident Add claim Licence Type: | B B
Years Licence Held: @

How many years no claim do you have?

o INFORMATION Type of Coverage:

C.4

Universal Insurance may contact you from time to time in
relation to their products & special offers. If you do not wish to
receive this information, please tick this box * [J

* Note - We may send you an Email or SMS message to
confirm the details of your quote

uote has been successfully submitted

BACK GET QUOTE

Policy Information | FAQs | Security & Privacy | Consumer Information




altocloud
Drinking Our Own Champagne Real Time

Communications

€« C ff | & htps://app.altocloud.com/agent/interaction/56588 1b6be0d050100b2a6be/ il Rk a ¢ ® O =

Universal Insurance Boh Doe ~
Busy

Active conversations

& Live now Cl e Tl
—

Maricka Burke-Keogh # Pa—
Outcc 0 +353872839709 L ch alto-universal.com/license= 05 + a & < @ =
Vist 102 3872 [ voiremei ] Maricka Burke-Keogh

mig e @ vVvERsa
Settings . .
¢ saring e o —w

12 site visits

Maricka Burke-Keogh

AGENTS
_ Matched personas 4 mins ago
® Dan n o
® 31 mins 2 12 secs
® Joe k
Ish .
Waiting

Claudia Doe

0'Sullive

Darragh

4 »
Gaillimh, Co. Galway, Ireland 15:48 27 Nov 2015 Customer Journey
Lackaghbeg

TITLE ( . URL ‘,

Moycullen Claregalway
home page

| 59
Moycullen v home insurance
Bogs
Altocloud Screen Share is sharing your screen with app.altocloud.com. Hide
Barna Q

—— —

Clarinbridne




Amplify with Online Advertising

Awareness

Consideration

Driving
Awareness

Serious
Consideration

Display Advertising
Non-Brand Pald Search
Organic Search

Social Media

Nurturing Email Campaigns
Remarketing Campaigns
Referral Programs

Brand Search

Press Coverage

Call Center

altocloud



o altocloud
Analyse and Optimise

The Proof is in the Figures

e Bounce rate has improved by 15% per month. From 60% to 45%
we are working to bring this down further.

e Organic traffic has increased by 150% and overall traffic by 110%.
(Since August)

e Leads have increased by 20% overall, 10% of that is since rebrand.

e The use of our own product Altocloud has assisted with over 60% of
our monthly.



o altocloud
Analyse and Optimise

KPIs

Measure
Your Way &%=
to Success V&
By Using
KPIs




altocloud
KPIs we look at

e Sign Ups (Full and Trial);

e Newsletter sign ups and genuine enquiries.

e Visits, Unique visits, Page views, Bounce Rate, Traffic Source.
e Keyword rankings (top 20 keywords)

e Quality of backlinks and recently acquired backlinks.

e Quarterly: Page rank and Domain Authority.
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Thank You

Follow Us on @altocloud

Contact me direct: maricka@altocloud.com
®
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